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data of US tobacco companies and their products.
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Using PowerPoint software, we created an organizational map The map provides an “at-a-glance” view of the organization of each big tobacco company and the Data visualization can provide useful tools to communicate
of US tobacco companies and their products with information types and brands of the products they manufacture and sell. For each product category, the top five information clearly and effectively through graphical

from multiple sources including individual company websites, companies were ranked by the percentage of their market share. The map also labeled the brief means with user-friendly interface to data. This kind of
Euromonitor, Wikipedia, and published literature analyzing the history of each company and reflected the transmission of products and brands with the mergers of mapping of the companies and their products may be

tobacco market. various tobacco companies. feasible for other categories of FDA regulated products.
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