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1. Center for Tobacco Products (DCF). 

A. Oversees the implementation of the Family Smoking Prevention and Tobacco 
Control Act, which provides FDA with several new authorities.  These include 
restricting the marketing of tobacco products to minors; requiring new warning 
labels for cigarettes and smokeless tobacco; prohibiting marketing measures that 
are misleading to consumers; establishing tobacco product standards; requiring 
Good Manufacturing Practice standards for tobacco product manufacturing 
facilities; requiring industry reporting of tobacco product ingredient and 
constituent data, including a description of the nicotine content and delivery 
mechanisms; and enforcement authorities enabling FDA to act quickly and 
effectively to remove products that are in violation of the statute. 

B. Provides programmatic and policy direction to appropriate Center and FDA 
personnel on all matters related to implementation of the Family Smoking 
Prevention and Tobacco Control Act and identifies critical public health issues 
relating to tobacco use. 

C. Establishes and maintains effective relationships with senior FDA, DHHS, and 
Administration officials, industry representatives, Members of Congress, 
counterparts from State, local, territorial, and Tribal governments, representatives 
from academia and public health organizations, and other key stakeholders on 
matters related to tobacco products. 

 
2. Authority and Effective Date. 

The functional statements for the Center for Tobacco Products were approved by 
the Secretary of Health and Human Services and effective on December 14, 2018. 
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The following is the Department of Health and Human Services, Food and Drug 
Administration, Center for Tobacco Products organization structure depicting all the 
organizational structures reporting to the Center for Tobacco Products. 
 
These offices report to the Center for Tobacco Products (DCF) 
 
Office of Management (DCFB) 
 
Office of Regulations (DCFC) 
 
Office of Science (DCFD) 
 
Office of Health Communication & Education (DCFE) 
 
Office of Compliance & Enforcement (DCFF) 
 
These divisions report to the Office of Management (DCFB): 
 
Division of Financial Management 
 
Division of Human Capital 
 
The staff and divisions report to the Office of Science (DCFD): 
 
Regulatory Science and Management Staff 
 
Division of Regulatory Project Management 
 
Division of Regulatory Science Informatics 
 
Division of Product Science 
 
Division of Individual Health Science 
 
Division of Population Health Science 
 
Division of Non-Clinical Science 
 
Division of Research and Knowledge Integration  
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These divisions report to the Office of Health Communication & Education (DCFE): 
 
Division of Public Health Education 
 
Division of Regulatory Communication 
 
Division of Research and Evaluation 
 
These divisions report to the Office of Compliance & Enforcement (DCFF): 
 
Division of Enforcement and Manufacturing 
 
Division of Promotion, Advertising, and Labeling 
 
Division of State Programs 
 
Division of Business Operations 
 
Division of External Programs and Resource Management 
 
Division of Product Compliance 
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